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CONNECTIVITY HAS NUMEROUS FACETS
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INFOTAINMENT

Enhanced audio and audiovisual
ENTERTAINMENT for
passengers

Autonomous retrieval of CAR
STATUS & MAINTENANCE
demand by the driver

Hands-free communication
via HEADS-UP DISPLAY or
VOICE CONTROL



E.g. enabling automated driving,
supporting congestion and
safety or improving charging
and parking experience through
VEHICLE2INFRASTRUCTURE
connection

Enhancing transport safety
through VEHICLE2VEHICLE
communication

Integration of electric cars
into the domestic power grid
via VEHICLE2HOME
connection



CX is a broad topic - where do you see the greatest
benefits for customers from car connectivity?

Today’s CX role models are companies with a digital
origin, such as Amazon, Apple or Instagram - Do you
believe, that automotive manufacturers can develop a
Customer Experience at a comparable level?

From your perspective, who is the biggest threat for
“classic” automotive manufacturers - i.e. Tesla,
Google, Apple, or an alliance of diverse companies?

Do you think there will still be a market for non-
connected cars in the future? Is a bisection of the
market likely?
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PRIVACY & SECURITY
VIOLATION

EXPOSITION OR THEFT OF
DATA from the system

INFECTION of car computer(s)
with MALWARE

FRAUDULENT
TRANSACTIONS with
connected service accounts



OPERATIONAL
INTERVENTION

!/, SAFETY-RELATED

'--' Brake, steering, engine
A

functionality, etc.

NOT SAFETY-RELATED

3 @ Radio, A/C, GPS, etc.




FLAWS IN DRIVING
SUPPORT/-AUTONOMY

SECURITY CONCERNS OR
LACK OF TRUST

LEGAL ISSUES

ETHICAL CONCERNS



Which of these risks do you consider justified, which
are exaggerated or even scare mongering?

How do we solve for the risks associated with mass
consumer adoption of connected vehicle services? Do
you see differences across consumer segments?

Do you think that people associate more security and
trust with an automotive manufacturer than with a
digital company?

Which of all these things is the biggest obstacle for
automotive manufacturers?
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